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Uncommon Entrepreneur

W hen Bea Weatherly was

born and grew up in “the

little house in the

coulee” in small town Alberta, she

expected her life would be much like

her parents. Finish high school, fall in

love, get married, raise children in a

loving happy home - most of all that

her children would turn out like her

and her five siblings. Normal! So

dreams don’t always turn out exactly

how we picture them. Perhaps not

even a dream, just an expectation of

an ordinary life was what Bea

thought was her road ahead. Her

Dad always told her to dream big

and “Bea, you should write a book.”

She had no idea what to write about

in such an ordinary life.

She became a teacher like her

mother and her older sister. That

was an unspoken expectation too.

Because Mom and Big Shari-Lee, as

her younger sisters called her, both

were teachers, she and her younger

sister believed it was expected they

would become teachers too and

they did. Her three brothers all

worked in oil and gas technology just

as their father did. Bea married and

had three children, just as expected.

When exactly her life went off

track, she is not really certain. It just

came upon her gradually until wham!

Some life-changing events derailed

the anticipated path and created

secrets most of us would regard

as shameful. Yet when called coura-

geous, this author, businesswoman,

speaker and mother of three, doesn’t

really see it that way. 

“Secrets kill, truth liberates” she

says, “When you share your burdens,

everyone is empowered.” 

It is not that this was part of her

upbringing either. The family she

came from was loving and happy, but

proud. Maybe proud is not the right

word according to Bea. Yet, it was

sort of protective pride. Circle

the wagons pride. They were

close-mouthed, private people. What

happened at home stayed at home.

What a different route Bea has

found! One that is open, public and

proud – rightfully so  – proud for the

obstacles she and her children have

overcome and what they all realize

should be shared so others can learn

from their journey. That is why Bea

Weatherly is proud to write A Gift of

Grace: A Mother’s Journey with her Son’s
Schizophrenia. She tells this secret

openly now. Not surprising that

other people who rarely spoke

of their family’s experience with

schizophrenia suddenly tell Bea, “Yes,

I know what it is like, my son… my

brother… my mother… or… has

schizophrenia too.” And in sharing

there is a sense of relief. A sense of

not being alone. Sense that would

not be there had Bea not shared her

story with them. 

How her life went from mundane

to what she calls “bizarre” cannot be

told in a single breath. It started with

baby steps, until she realized what

her father must have known the

future held in store for her. She felt

she had a story to tell. She signed up

for a writers’ retreat. Her mission

statement unveiled this way, 

… tonight is the night I have
been waiting for. I loved stand-
ing just like Ed stands at his
self-help meetings and takes his
turn to speak: “Hello,  my name
is Ed and I’m an alcoholic”.
Only if the truth be known, he is
also, “Hello, my name is Ed and
I’m an addict.” “Hello, my
name is Ed and I have schizo-
phrenia”. Well, if it were me, I
would say and, actually tonight
I did stand and state, “Hello,
my name is Bea Weatherly and
I am an   author.  I have recog-
nized my worth as a special gift
and I am writing about my
journey with my child’s schizo-
phrenia complicated by addic-
tions, homelessness and a
myriad of other issues. I have
had issues with myself – I
haven’t discovered who I am,
but I’m on a fast track now for
finding out. I am excavating my
authentic self – I have had a vi-
sion of my greatness - yes, I am
not going to fear my success. I
have the courage to take the bull
by the horns. I am now a mental
heavyweight which when de-
fined means I have lifted many
fears from my experiences and
am not a mental lightweight
anymore. I think I have my
black belt in mental heavy-
weight. I am living my truth. I
now know what my purpose in

life is! I have empowered my
children and my students and
now I am   reclaiming my power
and I am going to teach women
to   nurture themselves and live
their own truth. All we ever need
in this life to be happy - all we
need to do is look within - I, Bea
Weatherly have all the resources
to be the powerhouse for other
women. I will not be small, so
not to make others uncomfort-
able. That is not good - I will be
my truth - I will think, speak,
act and achieve peace and har-
mony.  

She was the best mom she could

be. She modelled respect, love and

generosity. She sees that in her

children. Even though her son

tripped and fell, felt he was broken,

he was able to pull himself up and

carry on. He started learning all over

again that he is worthy of love, to

forgive himself, to love himself…

Bea taught her children that no

matter how many stumbles, they can

still stand up and be proud. Proud

and open. Proud and healing. Proud

in teaching the rest of the world the

valuable lessons they have learned.

Incredibly proud of their mother for

standing tall and saying, “Hello,

my name is Bea Weatherly. I am a

mother, teacher, author. I am here to

help you stand proud, no matter

what.”

To book Bea to speak to your

group or order her book, contact

Upside Publishing and Productions,

website www.beaweatherly.com,

email beaweatherly@shaw.ca,

phone 403-366-5490.

Anne Stone, founder of

“Women in a Home Office”

(WHO), always fit well in a

man’s world. She was the youngest

child, had four older brothers, was

close to her father and, as she

confessed to me, “royally spoiled.” As

a little girl, she loved hanging out on

the family’s dairy farm and being

around horses. Riding them, showing

them and looking after them. She

doesn’t mind getting her hands dirty.

In fact, when I caught up to her for

this interview, she had just come in

from mucking stalls and training

horses.

She went to University of

Guelph for her Bachelor of Science

in Agriculture. Her classes were

usually 70% males, but when she

took her MBA there were five

women in a class of 30. Then she

went to work for Kodak in market

research in health sciences (medical

and dental films). In 1994, she was

lured away to a cosmetic company

to become Director of Marketing.

When she returned to Kodak two

years later, she was asked to work as

a contractor, which suited her just

fine because she now had two

children and wanted to be at home.

That’s when it hit her! Working

in a home office was isolating.

No more water-cooler to hang

around and chat. No more coffee

breaks with office mates. No more

networking on ideas with coworkers.

She thought there must be other

women in the same situation who

felt as she did. She let this idea

bubble around in her mind for about

a year. Then she placed a newspaper

ad to see if her hunch was true.

Twenty-three out of 25 women who

responded attended the first meet-

ing. And they didn’t want to leave!

The energy was amazing!

Her intuition was correct. Why

women? Why home office? Anne says

at the time there was nothing

specifically for women, especially

those in a home office. Not like

there is now. She was ahead of the

curve. Now with 16 chapters of

“Women in a Home Office” in four

provinces and growing, as a licensing

system operated on local levels, it

offers face-to-face monthly meetings,

a website with a member’s only area

full of resources, a quarterly newslet-

ter and teleclasses. Meetings and

trainings are held midmorning, so the

women are free to be with their

families after school. Not something

found in the usual entrepreneurial or

business club.

Anne now teaches entrepre-

neurship to the new generation at

local colleges and does consulting.

Still 95% of her work is WHO. Anne

finds the work enriching, but does

not make you rich. To Anne it

doesn’t matter. She regards it as

helping each other, giving back and

paying it forward. And that’s what she

promotes in WHO.  

“I didn’t want just a business

card push,” she says. “I believe in

relationship first and then, if the need

is there, the customer will find you.”

People understand and appreci-

ate honesty, she states. Anne is not

about sell, sell, sell. It is first and

foremost a support group. This

caused something unexpected and

wonderful to happen. The emotional

ties and support that has arisen is

very significant.

“A person facing cancer may find

a person who has gone through it

already. Someone just starting out in

business will find encouragement

from experienced entrepreneurs,”

says Anne. “The newcomer can see

that growth comes more slowly than

she anticipated and, if she had not

met women who had gone through

the same challenges, she might not

have the perseverance to carry on.”

In fact, Anne finds the group even

better than she envisioned. She

thought it might be harder to start

because of the negative view of net-

working clubs as “press the flesh”,

pass the card and then face the

dozen follow-up sales telephone calls

the next day. Now that she sees the

development of the emotional side,

it makes sense. People crave a sense

of community, but it is declining even

outside the work world. Although

there may be only two dozen people

living in your cul-de-sac, how many

do you really know? The need has

become stronger, but the ways to

meet it are a constant challenge. 

Another surprise is the age

range (35-75) of women in WHO.

Anne sees it as a reflection of the

different ages and phases of women’s

lives, as well as those of their

businesses. Also the growing trend of

seniorpreneurs means more and

more women over 55 are being

forcibly retired or retiring because

they always wanted to be in business

for themselves. Women are healthier,

living longer and still want to keep

their brain as active as their bodies.

She also sees more women starting

their own business after the children

have grown. They might be single

again, never married or married to

someone still working. It is now not

just young mothers working from

home. It can be any woman, any age,

any type of business, including

teleworkers (people working from

home for companies). The stereo-

types are not working anymore. 

So if you are a woman working

in a home office and feel the need

for a community of like-minded

women, join “Women in a Home

Office.”  There are many benefits,

including four types of membership

from which to choose. Some even

offer group health benefits and deals

on office supplies. Membership

includes a business listing on the

WHO website, an opportunity to

write an article on what you do (real

information, not sales hype) in The
Limelight, the quarterly newsletter

available for free nationwide and on

the website, and much, much more.

Members can also be interviewed on

Canada’s top Internet radio station,

ThatRadio, and the interview placed

on the WHO website for anytime

anyone access. WHO really does

help, not only support, women

in home-based business through

enhancing their visibility in the

marketplace. And that spells business

growth.

For more information, visit the

website at www.womeninahome
office.com or email Anne at

info@womeninahomeoffice.com
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